Strategic Communications and Academic Engagement 	RSC Pike Room (266)
How and when academic areas should engage with Strategic Communications

Moderator:
· Shelly Coleman-Martins, Associate Vice President Strategic Communications & Chief Marketing Officer

Panelists:
· Sandra Bibb, Dean, College of Health Professions & Professor
· Rodney Miller, Dean, College of Fine Arts & Professor
· Mark Porcaro, Executive Director, Online Learning
· Khawaja Saeed, Associate Dean, Graduate Studies in Business & Professor


Summary –
 
Q: Why are the photos in the example tilting to the left.
A: M. Porcaro – The entire photoshoot was executed with strategic thought from the tilt to the “empty” space around the models to allow for graphics / message to be layered on for the final ad.
 
Q: Is Strategic Communications the right team to partner with if an academic unit needs to translate academic terms / research into Laymen’s terms.
A: Yes – examples are included with the handout.
 
Summary question
Q: Explain how Strategic Communications helped reach or advance WSU’s Strategic Plan through your example.
A: KS – Grow enrollment for MBA / EMBA
· Monitor numbers and outcomes
· Align initiatives with SEM goals
 
A: SB – Integrate branding proposal with SEM goal #2; they needed the community to know about CHP
[bookmark: _GoBack] 
A: RM – Goal 5; Getting students involved with the creative process – hearing their voice.
 
A: MP – Goal 3; leverage and collaborate with each other

Sttt Commrictons s Acsderic Engagament RS P R (26)
e e e S o

fe SNV —
ey ores

Sts s Do Cato o s rfssirs Pt
Ry D Clogeof s i
e 1o B G sy
i ety gLl v N -
S
Wy s o i e i o 1.
e e S oot i st gt fom .

e S e oo s e s

B T T p——

v s o e o L o
R s e s Daronsos.

Sy e
TR S commncaons noped e s WU S

1550 o it i S gt .ty o oty o

G5 et ot et e v

e —



