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ate Productivity Losses

2eism 4+ Absenteeism

Lost Productivit

Presenteeism Costs = 1.8 x AHCC
yensenteeism Costs = .2 x AHCC

http://welcoa.org/freeresources/pdf/itop_5_strategies.pdf
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Underestimate Productivity Loss
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THIS NOTE IS LEGAL TENBER
FOR ALL DEBTS, PUDLIC AND PRIVATE ’“?/

/

Absenteeism MESEEERN
6% 60%
Worker’s Health Care

Comp 9% Cost 25%

Edington, Burton. A Practical Approach to Occupational and Environmental Medicine 140-152. 2003.
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Costs Assoclated Health Risks

Risk Factor Steelcase’
Smoking | $285
Weight $222
Exercise $488
Alcohol | $597
Seatbelts . 8196

Hypertension $327
Cholesterol | $189

1 American Journal of Health Promotion, 1991 2 American Journal of Health Promotion, 1993

2 American Journal of Health Promotion, 1993
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RATE WELLNESS Greater Wichita YMCA
‘Worksite Wellness ROI

28 Studies’ 18 Studies® 42 Studies® 56 Studies?

$5.93 $5.81

$5.07
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Medical Costs Absenteeism Medical Costs, Medical Costs &
Absenteeism, & Absenteeism
Workers Comp

1. Source: Aldana, SG, Financial impact of health promotion programs: a comprehensive review of the literature, American Journal of Health Promotion, 2001, volume 15:5: pages 296-320.
2. Source: Aldana, SG, Financial impact of health promotion programs: a comprehensive review of the literature, American Journal of Health Promotion, 2001, volume 15:5: pages 296-320.
3. Source: Chapman, LS, Meta-evaluation of worksite health promotion economic return studies, Art of Health Promotion, 2003, 6:6, pages 1-16.

4. Source: Chapman, LS, Meta-evaluation of worksite health promotion economic return studies: 2005 Update Art of Health Promotion, 2005, p. 1-16.
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ants Gained Weight
nds Lost

age Pounds Lost/ Participants

15%) Participants lost 5 or more pounds

YMCA | We build strong kids, strong families, strong communities



Y CORPORATE WELLNESS e e

;aﬁé‘élthQPWelln

“Maintain, No Gain™ = fele I =11 WEEEIIES
2009 Holiday Season Nov 23rd - Jan 5tF

nent for this Program:

ge Holiday weight gain per individual in the US
nual healthcare cost of each additional pound overweight*
nnual healthcare cost of 5 pounds additional weight

1't Gain Prog (assumes that every participate gained 5 pounds)
740.00 - Total Cost of Rewards ( 137x $20.00)
02.50 - Estimate savings to our Health Plan

* "Obesity Comes with a Price Tag", Medical News Today - January 2009: Humana Research Study Results
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HEALTH & WELLNESS

- Wichita, Inc.
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-tage I\MDers / m 26% 29% 27% 27% 27%
N
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age No Visits/Members ' 71% 64% 64% 76% 78% 67% 69% 74%
Perﬁg Active/Members 14% 14% 17% 12% 13% 21% 14% 19%
Percenta& Active/Employees 4% 4% 4% 3% 4% 6% 4% 5%

Developed by Jeff Westeman, 2010
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Tr1umph Structures - Wichita, Inc.

» \Vending Machine Metrics
» \/ending Machine Sales - Unhealthy to Healthy

Percentage of Unhealthy Vends o Healthy Vends
Healthy Choice
Tags Added
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/ \\/
20.00% ”r////A/ Vending

Machine
Company
mcreasing the
number of
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machines

15.00%
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Developed by Jeff Westeman, 2010
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 \Vending Machine Metrics

* Cheetos vs Pretzel Sales

Cheetos vs Pretzel Sales

R
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—e— CheetosSales

—B— PretzelSales
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Developed by Jeff Westeman, 2010
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pa'rative Claims For This Region

ase 81.72% lower

% lower

COPD 79.65% lo

to arthritis 95.17% lower
cancer 79.31% lower
5% lower

ipation in wellness visits of 80.6% of employees covered on plan.
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Solution Fits Alll

d the best fit for your long-term goals

In a wellness program

Ol for any part of your bu
t and expert consultation.

ess, it may require

5. ROI Calculator:

[lwww.wellsteps
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http://www.wellsteps.com/resources/resources_tools_roi_cal_health.php

