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Wh a t  is  So cia l Me d ia ?



https://www.merriam -webste r.com /

https://www.merriam-webster.com/


Pla t fo r m s  fo r  
COMMUNICATION





Facebook - Average daily users: 1.59 billion people on average 
(Facebook DAU) for June 2019.

Best used to educate, build industry network, keep in touch with 
clients. Most people use it for communications between friends, 
family and interests. 

Character limit: 63,206 characters long . 

Twitter - Average daily users: 139 million as of Sept. 2019.
Best used for real -time communications. Fast paced.  Uses 
#Hashtags.

Character limit: 280 characters.



Instagram - Average daily users: 500 million as of Aug. 2019.

Best used to post images and video. Can be used to share behind 
the scenes, customer showcases, and motivational memes. 

Character limit: Instagram captions can be up to 2,200 characters 
long and can contain up to 30 hashtags in the caption. You can add 
another 30 hashtags in the first comment in your post.

LinkedIn - Average daily users: 121 million as of May 2019.
Best used for career, company or industry information. 

Character limit: LinkedIn statuses can be up to 700 characters long 
company page posts, and 1,300 characters for statuses on individual 
accounts.



Youtube - Average daily users: 30 million as of Sept. 2019.

Best used to share created video on industry/company subjects. 

Character limit for descriptions: 5000 Characters

Pinterest - Average monthly users: 291 million as of May 2019.

Best used to share created content and articles. 

Character limit: Pin descriptions can be 500 characters.



GoogleMyBusiness

Best used for businesses and organizations to manage their online 
presence across Google, including Search and Maps.

Character limit: Posts 300 to 1,500 characters.



So , s h o u ld  yo u  s o cia l?



4 Qu e s t io n s  t o  Co n s id e r



COMMITTED?
Are You



★ Are you willing to commit the time, the 
resources and  the  funds?

★ Have  you  researched  what socia l m edia  m eans 
for you /your organ iza tion?

★ Educate  yourse lf/your organ iza tion  abou t 
socia l m edia

★ Crea te  policies and  p rocedures to  address 
socia l m edia  usage



PURPOSE?
What Is Your



★ Identify why you want to be on social media
★ What will be  the  benefit to  your clien ts?
★ Will you  use  it to  educa te , in form , bu ild  

ne tworks, e tc.?
★ Decide  what you  will post. Will it be  links, 

m otiva tiona l quotes, videos or your own 
con ten t?

★ Define  your key pe rform ance  ind ica tors (KPIs)



STRATEGY?
What Is Your



★ Match your strategy to your purpose
★ Create your own content - (80 - 20 rule)
★ Use or create a content calendar
★ Decide which platforms to use
★ Identify what types of posts you will post
★ Develop assets (copy, graphics and links)
★ Identify what tools you will use
★ Emulate others



RISKS?
What Are The



★ Social media cannot be totally controlled
★ What’s the worst case scenario?
★ Have a plan to address negative comments
★ Have clearly defined processes and policies





Pe r s o n a l Br a n d
Social Media and Your



★ Personal Brand = Reputation
★ Keep things separate
★ Think long term
★ Don’t post anything you don’t want your 

Grandma(or your HR Rep) to read
★ Know your employers policies
★ Communicate/participate
★ Join groups (Linkedin/Facebook)





Clie n t  Re la t io n s h ip s
Social Media and Your



★ Communicating with clients
★ Conduct a social media audit
★ Google
★ Discuss online etiquette
★ Link back to resources/website
★ Participate in groups



To o ls / Re s o u r ce s

Organize, read and share what matters to you. 
Feedly is  the  world’s m ost popula r RSS and  b log 
reader with  m ore  than  15 m illion  use rs.

Tre llo  is  a  visua l tool for organizing your work and  
life . With  m ore  than  35 m illion  registe red  use rs 
it’s  a  p lace  to  organize  a ll your projects a t work, a t 
hom e, or anywhere  in  be tween.

Sprout Socia l is  a  powerfu l socia l m edia  
m anagem ent tool for businesses looking to  
com m unica te , ana lyze  and  m anage  the ir socia l 
channe ls with  ease . Through a  single  stream  a ll-in-
one  p la tform , you  stay organized  with  da ta  tha t 
d rives your business.

Buffe r is  a  software  applica tion  for the  web and  
m obile , designed  to  m anage  accounts in  socia l 
ne tworks, by provid ing the  m eans for a  use r to  
schedule  posts to  va rious socia l m edia  p la tform s, a s 
we ll a s ana lyze  the ir re su lts  and  engage  with  the ir 
com m unity.

http://feedly.com
https://trello.com/katjohnson1/recommend


To o ls / Re s o u r ce s

Canva is a cloud based simplified graphic -design  tool 
tha t uses a  drag-and-drop  form at and  provides 
access to  photographs, vector im ages, graphics, and  
fonts. It is  used  by non-designers a s we ll a s 
professiona ls. The  tools can  be  used  for both  web 
and  prin t m edia  design  and  graphics.

Unsplash  is  a  website  dedica ted  to  sha ring stock 
photography under the  Unsplash  license . The  
website  cla im s over 110,000 contribu ting 
photographers and  genera tes m ore  than  9 b illion  
photo im pressions pe r m onth  on  the ir growing 
lib ra ry of over 810,000 photos.

http://unsplash.com
http://canva.com


?



316-295-8253

kathryn .n .johnson@gm ail.com

kat-johnson .com

@kat_johnson

https:/ /www.linked in .com /in /ka tn johnson /

Ka t  Jo h n s o n

mailto:kathryn.n.johnson@gmail.com
http://kat-johnson.com
http://twitter.com/kat_johnson
https://www.linkedin.com/in/katnjohnson/
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